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Actionable insight

Our analysis services provide insight into the Volume & Reach of Key Messages
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The impact of PR activity

The audience reached

What the media is saying
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Key factors impacting your reputation
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Unique to our service

Our Reports feature:

Detailed, informative commentary
relevant to your communications
strategy

A clear overview or executive summary

Easy to interpret scorecards and
dashboards

Coverage from all media channels i
newspapers, newswires, magazines,
television, radio, websites, social media

A transparent methodology

We can accommodate all client
specific requirements
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Planning campaigns around future events results in
increased volumes of positive coverage
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What 6s new?

We have recently added a number of new
analyses to help our clients manage activity in
the following areas.

Social Media

|dentify influential blogs using our proprietary
methodology

Gain immediate awareness of emerging issues

Track the conversations around your brand
with daily and weekly reports

Engage effectively with key influencers

Broadcast
How your coverage compares with competitors
Which channels are carrying your messages
Sentiment and reputational drivers

Influential Blog Coverage i Volume of Posts
by Device & Tone: Weekly Trend
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Volume of Broadcast Clips by Competitor

Bloomberg 2
BBC World News ola
CNN
CNBC
BBC Radio4
BBC Radioé
BBC News
BBC Radio5
BBC 1
LBC 97.3
Channel 4
BBC 2
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Competitor 3
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