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Actionable insight

2

Our analysis services provide insight into the

key drivers of our clientsômedia coverage,

who is influencing their coverage, and what

is being said. We evaluate their

communications activities and report the

impact they have on the media, their

audience and reputation.

We deliver clear insights in a timeframe that

allows our clients to take effective action.

Our reports provide clarity on:

ÅThe key drivers of media coverage

ÅThe impact of PR activity

ÅThe audience reached

ÅWhat the media is saying

ÅWhat influential bloggers are saying

ÅKey factors impacting your reputation
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Trend of Website Traffic & Tone of Coverage 

Balanced Negative Neutral

Positive coverage of the Q1 campaign 

featured URL mentions in  80% of 

articles, which drove an increase in 

website visits.
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Unique to our service
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Our Reports feature:

ÅDetailed, informative commentary 

relevant to your communications 

strategy

ÅA clear overview or executive summary

ÅEasy to interpret scorecards and 

dashboards

ÅCoverage from all media channels ï

newspapers, newswires, magazines, 

television, radio, websites, social media

ÅA transparent methodology

We can accommodate all client 

specific requirements 
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Planning campaigns around future events results in 

increased volumes of positive coverage
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Whatôs new?
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We have recently added a number of new 

analyses to help our clients manage activity in 

the following areas.

Social Media

ÅIdentify influential blogs using our proprietary 

methodology

ÅGain immediate awareness of emerging issues

ÅTrack the conversations around your brand 

with daily and weekly reports

ÅEngage effectively with key influencers

Broadcast

ÅHow your coverage compares with competitors

ÅWhich channels are carrying your messages

ÅSentiment and reputational drivers 
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